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Assessment: 

This week’s research was focused on understanding the television production aspect of the broadcasting              

industry. The article, “Television Technologies,” written by Dawn A. Laney, is about the development, design,               

and operation of television production. The article explains the history, application and impact of television on                

the world.  

Prior to reading this article, I felt that I needed to expand my knowledge regarding the broadcast                 

industry from the television production realm. Although, sports broadcast is my prioritized field of study, I                

strongly believe that understanding the video and audio aspect of the job would benefit my future employment                 

opportunities. After reading the article, I learned that the Federal Communication Commission, FCC, is an               

independent agency created by the US government that regulates radio, television, satellite, and cable              
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communication. The FCC implements today’s current television rules and policies. In 2009 the FCC              

“...mandated that all terrestrial stations move from analogue to digital broadcast signals… In addition to               

improved images and television sounds, television speakers have also been updated such that improved digital               

audio can be funneled through home- theater systems.” With this knowledge, I can further research the specific                 

rules and regulations of the FCC in order to avoid ignorance regarding the rules and regulations of sports                  

broadcast. More information that I am interested in researching are the legal guidelines that broadcasters, no                

matter their specific field, have to follow. This information will be extremely important for me to know in the                   

near future, because my ability to follow these rules can make or break my future career, as well as reflect on                     

my character and reputation.  

Along with that, I learned that the broadcasting industry is heavily dependant on technological              

advancement. As companies continue to innovate their latest technologies, they are changing the world of               

broadcast. Over the years, television production has been drastically modified. High definition, colored             

televisions have not always been in style. In fact, technological advancement has opened the door for many                 

aspiring broadcasters, “The application of high-resolution television technology has built up an industry of              

sports announcers and commentators.” This information is extremely fascinating, because this career field is              

something that has not been around for a very long time and is still somewhat new to the television production                    

industry. This data affects my understanding of sports broadcast, because it can be applied to my current ISM                  

research. As I make the decision to broadcast via radio, television, etc., I know which business has the highest                   

chances of keeping up with modern day technology. As of right now, I am going to chose to focus primarily on                     

television broadcast, as opposed to radio. I strongly feel that in 10-15 years, radio broadcast will soon become                  

overshadowed by the newest technology. Along with that, “The use of television as a means of conveying                 

current events…[has created] … an almost personal connection between the viewer and the person speaking. It                

[is] almost impossible to achieve the same effect through radio or the newspaper.” Because television broadcast                
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itself has already been innovated by technological advancement, it will be able to keep up with newly innovated                  

technology.  

 

TELEVISION TECHNOLOGIES  

DEFINITION AND BASIC PRINCIPLES 

Television technologies are concerned with the design, development, operation, and production of televisions and 

television programming. The field includes further aspects of television production including content creation, signal 

broadcast, and set up and maintenance of electrical equipment. The core components of a television are: broadcast 

audio and video signals, a receiver, a speaker, and a display device. 

BACKGROUND AND HISTORY 

Television is a twentieth-century technological development. The term television was coined in France in 1900 from 

the Greek tele and Latin vision, which translates to “far sight.” The beginnings of television can be traced back to 

three major discoveries: the photoconductivity of the element selenium in 1873, the invention of a scanning disk in 

1884, and the demonstration of televised moving images in 1926. In 1923, the first television tube was patented by 

Russian engineer Vladimir Zworykin, although he never built a working model of die system. By 1925, the first 

moving picture was transmitted in Washington, D.C., and soon after, the Federal Radio Commission (FRC) was 

created to regulate television and radio broadcasting. In 1926, the National Broadcasting Company (NBC) was 

founded by the Radio Corporation of America (RCA) as the first major broadcast network. By then the first United 

Statesto-Europe broadcasts were sent and scheduled television broadcasts began. At this time, most commercially 

made television sets were electromechanical with a radio enhanced by a neon tube and a mechanically spinning 

disk to produce a small image. In 1934, the FRC was replaced by the Federal Communications Commission (FCC), 

the government agency that regulates radio, television, wire,Page 529  |  Top of Articlesatellite, and cable 

broadcasts. By this time, the first commercially made electronic television sets with cathode-ray tubes became 

available. On these televisions, all broadcast images were live and in black and white. From 1940 to 1941, 

broadcasts included the first basketball game, the first political convention, and the first television commercial. By 

http://go.galegroup.com/ps/retrieve.do?tabID=T003&resultListType=RESULT_LIST&searchResultsType=SingleTab&searchType=BasicSearchForm&currentPosition=1&docId=GALE%7CCX6524900096&docType=Topic+overview&sort=RELEVANCE&contentSegment=&prodId=GVRL&contentSet=GALE%7CCX6524900096&searchId=R8&userGroupName=j043905010&inPS=true&authCount=1&u=j043905010#content
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1945, there were nine commercial television stations in operation in the United States, and televisions were 

available for purchase at department stores. In 1947, Kinescopes (picture tubes) were first used, and President 

Harry S. Truman used television to address the public. By 1950, there were eight million television sets in the United 

States, and color television broadcasts were prevalent by 1953. In 1956, videotaping was first used in a television 

broadcast. By 1966, all of NBC's news broadcasts were in color. In 1975, cable television expanded to cover a wider 

area and offer more channels, and in 1976 satellite-television transmission began with Atlanta's WTCG. By 1977, 

television was present in 71 million homes (97 percent) in the United States. Another milestone in television 

occurred in 2009 when all television stations were required by FCC regulation to switch from analogue to digital 

signals for their content broadcasts. 

HOW IT WORKS 

The core components of a television are: broadcast audio and video signals, a receiver, a speaker, and a display 

device. The video signal is composed of the program or television content to be viewed. Television content is most 

commonly prerecorded. Some visual content is filmed live, such as a news program. Whether prerecorded or live, 

current images are predominantly broadcast in color. Until recently, analogue signals created color by broadcasting 

red, green, and blue images in fast succession or combined, which appeared to the viewer to be a single full-color 

image. Color is conveyed via digital signals as pixels representing specific levels of red, blue, and green. 

Also integral to television production is the audio signal, which is the sound broadcast sent with the video signals. 

The video and audio signals are sent via transmitter and can be broadcast over several distribution systems: cable, 

satellite, or the airwave transmissions. All of these signals are gathered by the receiver found in each television and 

transformed into images and sound for viewing. Depending on the television set, the images viewed are projected 

onto a cathode-ray tube, LCD (liquid crystal display), plasma (gascharged display), or other display device. 

The development of improved television technologies has allowed televisions to become thinner and lighter with 

sharper images. In addition to improvements in the physical televisions, there have also been improvements in 

broadcast technology. The current standard for broadcast of television content is digital or highdefinition. Digital 

signals transmit high-quality sound and high-resolution images via electronic code and use less power than the 

traditional analogue. In fact, in 2009, the FCC mandated that all terrestrial stations move from analogue to digital 
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broadcast signals. This change required the addition of an improved external receiver to standard televisions or 

purchase of a television able to receive digital signals. In addition to improved images and television sounds, 

television speakers have also been updated such that improved digital audio can be funneled through home-theater 

systems. 

APPLICATIONS AND PRODUCTS 

Journalism. The use of television as a means of conveying current events and news in the 1950's revolutionized 

the way the general public obtained information. Through television, the average person could watch extended 

interviews and speeches by world leaders, creating an almost personal connection between the viewer and the 

person speaking. It was impossible to achieve the same effect through radio or the newspaper. The exposure to 

images of local, national, and international events in progress added impact to news stories and documentaries. 

One of first documentaries to use television images in this fashion was Harvest of Shame, a searing indictment of 

migrant labor practices that was broadcast in 1960. Further examples of the impact of television in journalism 

include coverage of the first Moon landing in 1969, the wars in Vietnam, Iraq, and Afghanistan, and the devastation 

wrought by the Indian Ocean tsunami, Hurricane Katrina, and the earthquakes in the early twenty-first century in 

Haiti, New Zealand, and Japan. 

Sporting Events. Television has made sporting events easily accessible to almost anyone. The application of 

high-resolution television technology has built up an industry of sports announcers and commentators, sports bars 

for viewing games, and anPage 530  |  Top of Articleincredible amount of marketing via television commercials. 

Outside of die games themselves, television has changed the sports culture, as it spurred on the growth of 

sponsorship and increased the impact of the sports agent. Most sponsorships and endorsements are made possible 

by television commercials featuring athletes in addition to closeups of endorsed gear during games. Such athletes 

supplement their salaries with sponsorships and endorsements ranging from sports drinks and shoes to 

personal-care products. The players themselves are marketed by their agents to attract sponsors and increase their 

income and visibility. 

Marketing. One of the most effective modes of advertising and marketing is a mass-media campaign, which is often 

initiated on television. The object of a mass-media campaign is to reach the largest audience possible with a specific 

http://go.galegroup.com/ps/retrieve.do?tabID=T003&resultListType=RESULT_LIST&searchResultsType=SingleTab&searchType=BasicSearchForm&currentPosition=1&docId=GALE%7CCX6524900096&docType=Topic+overview&sort=RELEVANCE&contentSegment=&prodId=GVRL&contentSet=GALE%7CCX6524900096&searchId=R8&userGroupName=j043905010&inPS=true&authCount=1&u=j043905010#content


Brown 6 

message. Beyond mass marketing, an industry of market-research companies that concentrate on television and 

Nielsen ratings has emerged to help deliver ads to target audiences during particular television shows or time slots. 

Nielsen ratings are sets of television-viewer data based on the careful monitoring of the television- viewing habits of 

a chosen cross-section of households. This system began with requesting chosen families to keep a television log 

or diary of minutes of each show watched by family members and has moved to electronic monitoring devices that 

can determine which family member is watching a particular show and when he or she changes the channel. 

Through data such as that produced by Nielsen ratings, a particular advertising rate can be set for a television 

commercial based on viewer composition and numbers. An extreme example of this is the incredibly high cost of 

advertising time during the Super Bowl—around $3 million for a thirty-second spot. Since so many people watch the 

Super Bowl, most companies are willing to spend the exorbitant fee to advertise their products. 

Entertainment. The development of television technologies over time has provided many entertainment options, 

from the early moving pictures to specialized gaming systems, in the comfort of the home. The use of advances in 

television can provide a more realistic or personalized experience. The expansion of television channel options 

through cable and satellite television allows viewers to watch shows focused on their hobby or interest to a degree 

not previously available. A sports enthusiast can watch a channel such as ESPN for sports news and games, while 

someone interested in cooking can spend time watching the Food Network or Cooking Channel. Personalization of 

the television-viewing experience further expanded with the development of the digital video recorder (DVR), which 

allows multiple programs to be recorded automatically for viewing at a later time. The movement away from 

watching realtime television programs has expanded with the viewing of television shows, movies, and other 

programming on the computer or via devices such as the Roku or AppleTV, which allow streaming of movies via 

Amazon or Netflix and music via Pandora, as well as device-specific programming for children and home-fitness 

enthusiasts. 

Surveillance and Security. The ability to use television technologies to track and identify the movements of 

individuals or intruders often relies heavily upon images. Closed-circuit television (CCTV) refers to a particular 

application of television using cameras to transmit images to a selected number of televisions for viewing and 

recording. CCTV is employed by banks to monitor its automatic teller machines or by other industries to monitor the 

function of an industrial process during the night shift. In many convenience stores, malls, and airports CCTV is 
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used to watch for suspicious activity and deter crime. On a smaller scale, digital video monitors (nanny cams) can 

be placed in a baby's bedroom to provide information to parents on how their child is being cared for when they are 

not there. 

Education. Television can be used at home or in the classroom to provide additional visual depictions of particular 

topics. As students become more media savvy, use of streaming video, games, and interactive features can 

increase interest in subjects such as history and science. A classic example of educational television is PBS's 

Sesame Street, which was first broadcast in 1969. Television programming also educates through the use of 

documentaries about world events of historic significance such as World War II. As TV viewers expanded their 

options from network television into cable and satellite TV, channels entirely devoted to children's television 

programming, such as Nickelodeon, the Disney Channel, and Sprout, have increased. Programming on public 

television and educational cable shows are targeted at preschool-age and elementary-school-age children using 

cartoons,Page 531  |  Top of Articlesuch as Sid the Science Kid, which focuses on science; WordGirl, which is 

meant to address vocabulary; and Liberty's Kids, an animated history show about the Revolutionary War. As 

child-focused channels dominate the educational market, other channels have worked on expanding educational 

television further into the teen and adult market with shows such as the Discovery Channel's Mythbusters, which 

provides a view into scientific method and engineering challenges while the format and topics keep viewers 

interested. Beyond educational television programming, technology has also allowed students who are ill or live in 

remote areas to use their televisions to attend school virtually, via teleconferencing. Schools and colleges have also 

increased their use of distance learning by providing instructional-television classrooms that allow interactive 

learning with video and voice of instructors in real time. 

IMPACT ON INDUSTRY 

The total value of the television technologies industry is difficult to estimate as television technologies are often 

joined to the radio industry under the category of broadcasting. According to the U.S. Bureau of Labor Statistics, 

broadcasting provided about 316,000 wage and salary jobs in 2008 and is expected to experience slow growth, with 

an increase of 7 percent from 2008 to 2018. Television Broadcasting- industry revenue in 2010 was $35 billion with 

1.7 percent growth, according to market research firm IBISWorld. 

http://go.galegroup.com/ps/retrieve.do?tabID=T003&resultListType=RESULT_LIST&searchResultsType=SingleTab&searchType=BasicSearchForm&currentPosition=1&docId=GALE%7CCX6524900096&docType=Topic+overview&sort=RELEVANCE&contentSegment=&prodId=GVRL&contentSet=GALE%7CCX6524900096&searchId=R8&userGroupName=j043905010&inPS=true&authCount=1&u=j043905010#content
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Advertising and Marketing. The marketing and advertising industry continues to be altered by changes in 

television technologies. Television continues to allow companies to put a visual image for their product to the most 

appropriate target audience. However, with the advent of the DVR, streaming Internet videos that allow viewers to 

bypass or fast- forward through commercials, and other new ways of obtaining television programming, this type of 

marketing and advertising is now prevalent in a variety of outlets. Marketing and advertising has moved into 

podcasts, media player ads, pop-up ads related to specific online searches, ads that cannot be skipped before 

streaming videos on sites such as Hulu, and iPhone Web applications. Product placement and sponsorships are 

also being used in a broader context online with viral ads that are viewed outside of normal television programming. 

Sporting Events. The influence of television on sporting events cannot be overestimated. The vast market of public 

viewers can be reached at one time only by radio and television, and television is the preferred medium. The 

broadcast of sports beyond base-ball, football, and boxing into others such as bowling, soccer, and extreme sports 

has increased the interest in these sports and introduced the sports to others. 

As an example, the X Games, a sports event focused on skateboarding, moto racing, BMX bike races, and related 

sports, began in 1995 and quickly brought these relatively unknown sports to the television-viewing public and in 

particular the teenage demographic. The X Games spawned a new set of sports figures or extreme athletes, such 

as Tony Hawk and Shaun White, who are now recognizable figures in video games and clothing lines. In addition, 

the viewing rights for networks for events such as the Super Bowl, World Cup soccer, and the Olympics have a 

large impact on the viewership and finances of a particular network. The Super Bowl is frequently the most-watched 

American television program of the year, with Super Bowl XLV in 2011 drawing an audience of 111 million viewers. 

The network that owns the broadcast rights for a particular Super Bowl not only obtains that volume of viewers for 

Super Bowl Sunday but also reaps the advertising revenue from the premium-price advertising time slots. 

CAREERS AND COURSE WORK 

Given the wide-ranging scope of television technologies there are many industry careers that directly correlate to the 

creation and distribution of television content. Entry-level requirements for these positions will vary significantly by 

position. Examples of positions in television technologies are television program production personnel, news-related 

positions such as journalists and TV anchor's, on-air talent, sales and marketing jobs, management, and technical 



Brown 9 

roles. Depending on the location and size of market, job categories are more fluid and employees can wear several 

hats. For example, at a small television station, a manager might also be in charge of marketing and production. 

Generally, those with a bachelor's degree have the competitive edge to obtain and advance in a position; however, 

many of the specialized technical positions do not require a specific post-high school degree, as hiring is based on 

internships, knowledge, and experience. Frequently, an entry-level position Page 532  |  Top of Articlemay be easier 

to obtain in a small market, such as a local television news station in a small town or city, although promotion often 

requires a move to a larger city or network. Given the wide spectrum of careers in television technologies, a 

sampling of jobs and course-work requirements follows. 

Television-production jobs range from supervisor- level positions, such as a director, who manages the overall 

production, to more targeted technical positions, such as a post production assistant or sound designer. Given the 

specialized needs of scripts, lighting, sound, direction, and editing there are many jobs in television production. 

Supervisory occupations usually require a bachelor's degree with a major in communications, film and video, or 

media arts, while more technical jobs do not. 

Televised news makes up a significant chunk of local and national television programming, and there are several 

cable channels entirely devoted to news and current events shows. Some news programs are live and require 

mobile teams of on-site reporters, camera operators, and associated technical positions to travel and report news. 

Other news shows are filmed in a studio and require the standard news team. Anchorpersons and the individuals 

who present the news from studios often have bachelor's degrees in journalism or mass communications. 

Reporters, who may also present the news, most often have bachelor's degrees in journalism, English, 

communications, or political science. Technical positions range from supervisory positions, which require a 

bachelor's degree, to lower-level positions that do not. Many of the technical positions, such as broadcast technician 

or sound engineering technician, are acquired through formal internships or course work at a technical school. They 

may not require a formal bachelor's degree, but specialized education in broadcast technology focused on 

engineering or electronics is helpful in obtaining a position. 

Sales and marketing positions in television are varied and may involve developing large-scale marketing plans for 

the media company, working with advertisers, or direct sales of television services or technologies. Most of these 

http://go.galegroup.com/ps/retrieve.do?tabID=T003&resultListType=RESULT_LIST&searchResultsType=SingleTab&searchType=BasicSearchForm&currentPosition=1&docId=GALE%7CCX6524900096&docType=Topic+overview&sort=RELEVANCE&contentSegment=&prodId=GVRL&contentSet=GALE%7CCX6524900096&searchId=R8&userGroupName=j043905010&inPS=true&authCount=1&u=j043905010#content
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positions require a bachelor's degree in marketing, communications, or a related field although entry-level sales 

positions may not. 

Television writers create the content for television including settings, situations, dialogue, plot lines, and characters. 

Writers create and develop the idea for a particular television show or movie and work to obtain network support for 

the production. 

 

 

Rubric rating submitted on: 9/26/2017, 9:58:41 AM by speicee@friscoisd.org 

 10 8 5 0 

Understanding 
  Your score: 10 

Throughly describes 
and paraphrases the 
information. 
Thoroughly answers the 
question "What did  you 
learn?" 

Adequately describes 
and paraphrases the 
information. 
Adequately answers the 
question "What did you 
learn?" 

Somewhat describes 
and paraphrases the 
information. Somewhat 
answers the question 
"What did you learn?" 

Does not describe 
paraphrase the 
information. Does not 
answer the question 
"What did you learn?" 

Applying 
  Your score: 10 

Thoroughly applies and 
illustrates the 
information. 
Thoroughly answers the 
following questions: 
"Why is this 
information relevant to 
you, your learning, your 
topic, and your ISM 
journey? 

Adequately applies and 
illustrates the 
information. 
Adequately answers the 
following questions: 
"Why is this 
information relevant to 
you, your learning, your 
topic, and your ISM 
journey? 

Somewhat applies and 
illustrates the 
information. Somewhat 
answers the following 
questions: "Why is this 
information relevant to 
you, your learning, your 
topic, and your ISM 
journey? 

Does not apply and/or 
illustrate the 
information. Does not 
answer the following 
questions: "Why is this 
information relevant to 
you, your learning, your 
topic, and your ISM 
journey? 

Analyzing 
  Your score: 10 

Thoroughly analyzes, 
examines, and breaks 
down the information. 
Thoroughly answers the 
questions: What are the 
key parts of this 
information? How can 
it be classified? 
Thoroughly connects to 
prior knowledge and 
thoroughly explains 
whether or not the 
information changed or 
modified prior 
knowledge 

Adequately analyzes, 
examines, and breaks 
down the information. 
Adequately answers the 
questions: What are the 
key parts of this 
information? How can 
it be classified? 
Adequately connects to 
prior knowledge and 
thoroughly explains 
whether or not the 
information changed or 
modified prior 
knowledge 

Somewhat analyzes, 
examines, and breaks 
down the information. 
Somewhat answers the 
questions: What are the 
key parts of this 
information? How can 
it be classified? 
Somewhat connects to 
prior knowledge and 
thoroughly explains 
whether or not the 
information changed or 
modified prior 
knowledge 

Does not analyze, 
examine, and break 
down the information. 
Does not answer the 
questions: What are the 
key parts of this 
information? How can 
it be classified? Does 
not connect to prior 
knowledge and does not 
explain whether or not 
the information 
changed or modified 
prior knowledge 
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Synthesizing 
  Your score: 8 

Thoroughly synthesizes 
prior knowledge with 
new learning to 
demonstrate continuous 
growth of knowlege. 
Thoroughly answers the 
questions: How can I 
combine this new 
knowledge with my 
prior knowledge in 
order to facilitate 
continuous growth? 
How can I combine all 
of this information to 
create a plan to develop 
my original work? 

Adequately synthesizes 
prior knowledge with 
new learning to 
demonstrate continuous 
growth of knowlege. 
Adequately answers the 
questions: How can I 
combine this new 
knowledge with my 
prior knowledge in 
order to facilitate 
continuous growth? 
How can I combine all 
of this information to 
create a plan to develop 
my original work? 

Somewhat synthesizes 
prior knowledge with 
new learning to 
demonstrate continuous 
growth of knowlege. 
Somewhat answers the 
questions: How can I 
combine this new 
knowledge with my 
prior knowledge in 
order to facilitate 
continuous growth? 
How can I combine all 
of this information to 
create a plan to develop 
my original work? 

Does not synthesize 
prior knowledge with 
new learning to 
demonstrate continuous 
growth of knowlege. 
Does not answer the 
questions: How can I 
combine this new 
knowledge with my 
prior knowledge in 
order to facilitate 
continuous growth? 
How can I combine all 
of this information to 
create a plan to develop 
my original work? 

Evaluating 
  Your score: 8 

Thoroughly 
judges/appraises the 
information. 
Thoroughly nswers the 
questions: Was this new 
knowledge effective in 
helping me achieve my 
goals? Was this new 
knowledge hepful, 
surprising, encouraging, 
discouraging, 
motivating, 
disagreeable, 
controversial? 

Adequately 
judges/appraises the 
information. 
Adequately answers the 
questions: Was this new 
knowledge effective in 
helping me achieve my 
goals? Was this new 
knowledge hepful, 
surprising, encouraging, 
discouraging, 
motivating, 
disagreeable, 
controversial? 

Somewhat 
judges/appraises the 
information. Somewhat 
answers the questions: 
Was this new 
knowledge effective in 
helping me achieve my 
goals? Was this new 
knowledge hepful, 
surprising, encouraging, 
discouraging, 
motivating, 
disagreeable, 
controversial? 

Does not judge/appraise 
the information. Does 
not answers the 
questions: Was this new 
knowledge effective in 
helping me achieve my 
goals? Was this new 
knowledge hepful, 
surprising, encouraging, 
discouraging, 
motivating, 
disagreeable, 
controversial? 

Creating 
  Your score: 8 

Demonstrates a clear, 
detailed, and 
well-thought-out plan 
describing what you 
will do with/as a result 
of this new learning. 
Thoroughly answers the 
questions: How can I 
blend this new 
knowledge with 
previous knowledge to 
create new ideas? What 
new questions have 
arisen as a result of this 
new information. 

Demonstrates a clear 
and well-thought-out 
plan describing what 
you will do with/as a 
result of this new 
learning. Adequately 
answers the questions: 
How can I blend this 
new knowledge with 
previous knowledge to 
create new ideas? What 
new questions have 
arisen as a result of this 
new information. 

Demonstrates a 
somewhat clear and 
well-thought-out plan 
describing what you 
will do with/as a result 
of this new learning. 
Somewhat answers the 
questions: How can I 
blend this new 
knowledge with 
previous knowledge to 
create new ideas? What 
new questions have 
arisen as a result of this 
new information. 

Does not demonstrate 
an acceptable plan 
describing what you 
will do with/as a result 
of this new learning. 
Does not adequately 
answer the questions: 
How can I blend this 
new knowledge with 
previous knowledge to 
create new ideas? What 
new questions have 
arisen as a result of this 
new information. 

Evidence of 
Proofrading 
  Your score: 8 

No grammatical, 
spelling, or usage 
errors. 

Very few grammatical, 
spelling, or usage 
errors. 

Too many grammatical, 
spelling, or usage 
errors. 

Enough grammatical, 
spelling, or usage errors 
that the assessment is 
borderline 
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incomprehensible. 

Proper Heading/Format 
  Your score: 8 

All requirements met Most requirements met Some requirements met Few or none of the 
requirements met. 

Professional Tone 
  Your score: 10 

Entirety of assessment 
is written in the 
appropriate professional 
tone. 

Most of assessment is 
written in the 
appropriate professional 
tone. 

Some of assessment is 
written in the 
appropriate professional 
tone. 

None of assessment is 
written in the 
appropriate professional 
tone. 

Annotated Article 
  Your score: 10 

Thoroughly annotated 
article submitted with 
assignment 

Adequately annotated 
article submitted with 
assignment 

Somewhat annotated 
article submitted with 
assignment 

No annotated article 
submitted with 
assignment 

 
Comments: 
 


